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What any Advertiser Can Learn from these Fitness
Niche YouTube ads...

Ever wondered what are the secrets of catching people’s attention and
getting them to want your product or service? In this newsletter, we’'ll give
you all your competitors’ secrets about the creatives that work on
YouTube.

Even if your product has nothing to do with fitness, even if you hate the
gym and your daily breakfast is a meat burrito dipped in Skittles... don'’t
worry. There’s still a ton you can learn here too.

When you look at a whole niche, you start to see patterns of success. If
you know what to look for in an ad (and thanks to VidTao you have the
tools to find it), then you can do the same for your niche, and apply the
ideas that are working for others to your own ads.

So, come on lazybones, put down that bagel and pick up those dumbbells.
It's time to lift up the shirt of the fitness niche and see how the best are
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turning chiseled abs into cold hard cash with amazing YouTube
campaigns.

Fithess YouTube Ads: The Top Seller

Who is the biggest seller when it comes to the fithess niche on
YouTube?

Now this is a tough question...

On the one hand, it looks like it's VShred, but on the other hand, it also
looks like it's VShred. So, yeah, it's VShred, and it's not even close.

We’'re not just saying this to point out the obvious. It's important because
when you get one brand that is so successful, you can see how much it
influences its competitors.

This demonstrates our main point: take what’s working from the
competition and apply it to your own ads.

Traditional advertising emphasizes having your own message and identity
but that is much less true with direct response ads. If you reach a very high
level of scale, then your branding may come into play, but initially, you just
need to find an angle that converts and a way to frame that angle.

If your competitor has already proved an angle that really works,
that’s an excellent starting point to use.

Just look at what Vshred has been doing:
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Hang on, we’re still going:

Tenii

My Swipes

fop Videod

Top Advartaes

D B B3 4 0

-
-

=y
B,
kil

BRI G0

AFIHE w 04

Lein Ly

BN hoap v F U

Widew Feb I7. ) B0 10 Pl

AFFHE w08

FLUHETT 1AV el 0 o

Not finished yet, there’s still more:
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Okay, stop!

We wanted to put this all in as screenshots from VidTao because this
account is, to be honest, ridiculously amazing. We had to turn to
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spreadsheets to show you because there is simply too much in there.

So, let’s just look at everything launched from 2020 onwards:
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Title Upload Date  View Count  Yesterday Last 30 Days Length E
APITLO 04 MIX 2 tips AP3243 v i+ 3 tips AP2O1S v 04 Oct 28, 2020 35359958 174,027 nrrgias Lo aZa PRI T
AP3ZAT v 04 M3 08 20 winmer structurne Sep 1, 2020 34,900,607 12.766 D100 o -’)i'ﬂi
PC TO AP24EG v 02 Sep 8, 2020 3.66%,060 212,759 4,503,204 Q000233
BR2e2B w081 Jun B, 2020 31,349,763 13622 353368 -::-::-.{:-3.:-55
TLSST1 emanuelle vl VINCE S TIPS+squats+belly fat D 24, 2020 31065081 3380208 18,726,924 Q00 E?E
APZAND v 04 Aug 2, 2020 24608023 N&,036 1,259,750 Q0429
BR2e28 w011 Jun &, 2020 22 459512 E3& 38285 :’:u:u.:ﬁ:..-:}:.i
AP0 v D4 Mar 30, 2020 20930281 243 &3 D003 325
QD337 V1 Sep 24, 2020 12,172,089 285,491 1,328,596 Q40
TLET43 loop w2 F TU Dec 24, 2020 15,153,475 90,118 8082153 CO{:-1.3:.E
Video Feb 17, 3 5810 PM Feb 20, 2020 13534101 8] = Do0E 'BE
ARZI0 v O3 Mar 30, 2020 N.825552 Q 1526 0003 535
TL3E73 1 Lvemakes a man Mow 26, 2020 B.727139 A3325 4&,070133 m:m.a’:i
APTTSEVO25S Feb &, 2020 BOSA 269 (8} 2 00e03: 3?;
OD3688 WZ QuizatstartAndEnd Ot 25, 2020 5.734,086 59,396 2,385,048 Q0048
APZI0 v 01 Mar 30, 2020 &% 540509 136 12,425 003 53-5
APTTSS 12 Janm 14, 2020 2197881 [a} n} [ win]] 3?5
BRZTM w021 Jun 29, 2020 2147948 Q 5 :}30"1‘35
APZIZ4 D4 May 1, 2020 1806524 Q 1 Q0032014
AP3ILES v 14 Black ERTZ16tbScopyd Ot 19, 2020 7255597 [a} 2 D000 '-_»ii
BRZ999 09 BURN Turnmeric+CTA Aug 2, 2020 1,690,660 Q 0 Q02 Ei
APZZ4T v 07 Mind1 08 20 stop cardio Sep 1, 2020 1,657,758 O 0 Q003201
Ap2038 04 Mar 5, 2030 1,808,494 nz7 248 O DI.C~5§
PC BRZ999 01 BURN Turnmerc+CTA Sep 24, 2020 1492856 Q - Q002 '.doi
Q03688 WZ CellEnd Ot 28, 2020 1,415,033 Q 108 7En OOn048,
APEO3IT 02 Science opening APET48 MIX £ F WS Jan 14, 2021 1,206,334 183,470 86223 [ateils 23i
APTTIS12 2 Janm &, 2020 1LIgasE02 8] Q Q0 .S?E
PC 7155002 th15 Sep 24, 2020 T253273 Q 3 00000 535
BRZTT v OB Jun 29, 2020 Ba2 004 [+] 1 OO :28)
APTTES 081 Jam 14, 2020 EE3IVS (8} o QN .'ﬁi
PC August Week? Wednesday Brian 14 Sep 24, 2020 409,580 Q 2 Lot ] -C'Cui
Q03688 W2 CellEnd Emaji Oct 25, 2020 385,669 [s] 1 D004 'Eui
BR3IO03 w08 new opening for AP220 4 Avig &, 2020 N3.250 8} o D00 -:'_‘-J.E
QOD34TI W2 Sep 24, 2020 59,896 Q 0 0003 32!
QD329 V6 Sep 14, 2020 43884 o] 1 DL‘-.-DE..D-’-E
F Wehred APSTEY v 05 split ANN PC Ot 29, 2020 41,841 1 5 DOm0 S?E
ARZETO v 10 Celebs Moy 26, 2020 25,803 Q 3 0002 'EE
APZEES v O3 Blur AR3E04 M To PC Ot 19, 2020 25,425 1 2 CH:I:CITS'?E
APIEES v 19 White OD3501 V2 Ot 19, 2020 20892 [n} n} [aaa]] C-E-i
APZEES v 13 background BR 910 th 2 copy Ot 19, 2020 1720 Q 1 000 GZE
OD3485 W5 Ot 22, 2020 15,847 Q 5 Lsen ‘--E
BR3122 V02 vshred mew mix Sep 3, 2020 10,7849 o] 3 G002 -C-'Fi
2513 viar 11 Framg music Jun &, 2020 5372 Q 0 Q0H0332,
BRI376 W25 Wshred new mix CTA studio Ot 1, 2020 4,900 Q 2 OO 33-33!
APIEES v 10 Black B 910 1th 2 copy Oct 18, 2020 & 484 [+] u] e iate 52!
APZET v 03 Corrona 2 D 2, 2020 3840 Q 1 Q0025 i

Total 340,345,008.0 QQ;O'B:IIE

That's 46 ads in a year, and 27 of them scaled to over a million views.

A million views cost advertisers about $50K with the average cost per view
at $0.05.

On top of that, fitness is often a more expensive niche because you’re
competing with the global sportswear giants like Nike and Adidas, as well
as sports media, all of which love YouTube.

So, in the last year, VShred has uploaded over 2 hours of ads, with a

total view count of almost 350 million. The most conservative estimate

for VShred’s cost for this is $17 million. It could easily be double that or

more.
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To put that into perspective, there are plenty of agencies out there who are
running YouTube ads for 20-30 brands in a year, and they wouldn’t even
get close to the lowest estimate in ad spend.

For another perspective, it's this many moneys:
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If we go in and look at the top ads of the last year, we see that many of
them have the same core ad. They have experimented with length and
different hooks at the beginning but the ad is basically the same.

You'd be amazed how well this works.
If you have a slightly longer ad, you can stop it from getting ad
fatigue by just tweaking a little bit at the beginning. It also helps you

to customize it for a different audience.

Check out VShred's top ad:
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